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Psychology: Modules for Active Learning
The purpose of this book is to shed light on the performance and personal
competencies of information technology (IT) project managers in South Africa.
Predictive models are built to determine what project managers consider the
crucial competencies they should possess to deliver an IT project successfully. This
investigation takes place in the context of poor IT project success rates globally
and, in particular, in South Africa. This novel research seeks to extend the debate
on project success beyond what constitutes success or failure, but seeks to find
clarity in what IT project managers believe are the essential competencies in
practice. This quantitative research gathered data by way of an online survey
based on literature regarding the Project Management Competency Development
Framework (PMCDF). The population consisted of IT project managers in South
Africa. Four hundred and two respondents chose to share their insights. Through
the use of descriptive and multivariate statistics, major competency factors were
identified. These factors were used in structural equation modelling to build
various validated predictive models. This book contributes to the current body of
knowledge by uncovering the competencies that IT project managers consider
themselves competent in. The structural equation models indicated predictors of
perceived competence by IT project managers and where these perceived
competencies differ from literature. Twelve managerial implications are highlighted
in the final chapter that seek to draw the myriad threads together into a coherent
summary. It is apparent that IT project managers do not consider the PMCDF
important in its entirety, but instead choose to focus on certain competencies.

Basic Marketing Research
Business Research
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Organizations need research, and managers have to be able to commission, judge
and use others' research as well as conduct research themselves to inform
business decisions. Business Research Methods helps you understand the
challenges of carrying out worthwhile research into significant issues and develop
a wide range of research-related professional skills. Guiding you through the
process of selecting, carrying out and reporting on a successful research project, it
breaks down the research process, from exploring the literature and crafting a
research proposal to practical research management and addressing the
transferable skills of project management and communication. Business Research
Methods places research firmly in the real world, exploring why research is done
and how to ensure that projects are meaningful for organizations. Examples and
case studies, including examples of students' projects, give learners with little or
no work experience a meaningful context in which to relate their own projects.
Online supporting resources for lecturers include an instructor's manual with
additional activities and supporting handouts, lecture slides and figures and tables
from the text. Resources for students include web links, templates, quizzes,
activities, examples of practice and sample questionnaire results for students.

Business Research Methods
Exploring Marketing Research
This best-selling text continues in its ninth edition to provide the most current and
comprehensive coverage of business research. Its student-friendly design contains
numerous examples illustrating real-world research in management, marketing,
finance, accounting, and other business areas. BUSINESS RESEARCH METHODS,
9E, is the ideal text for undergraduate and first year MBA courses in marketing,
management, or quantitative studies. Important Notice: Media content referenced
within the product description or the product text may not be available in the
ebook version.

Labour Relations
Since research is best learned by doing, this book emphasizes a hands-on, do-it
yourself approach. The readers have many opportunities to see how business
researches affect and support management decision. The book used a case study
approach for all the chapters with interactive videos. The book gave emphasis to
quantitative data analysis using a software program, IBM SPSS 20.0. The data
analysis chapters illustrate in detail each step in running the software programs.
The software programs files are provided for all data sets: outputs, demonstration
movies, and screen captures are on the Website. This book provides students most
extensive help available to learn quantitative data analysis using SPSS. Thus, the
authors prepared this textbook and all the additional materials to help the students
to understand the functional principles of business research and how to apply them
in real-life situations.

Exploring Marketing Research
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Information technology project managers’ competencies: An
analysis of performance and personal competencies
Educational Research
BUSINESS RESEARCH METHODS, 8E, examines a variety of research methods that
can be utilized across business functions including marketing, finance,
management, and accounting. The book superbly demonstrates how the practice
of business research aids managers in making critical business decisions in our
new digital age.

Business Research Methods:
Business Research: A Guide to Planning, Conducting and Reporting Your Study
bridges the academic foundation and the practical application of research
methodology through an in-depth and insightful tour of the research
process—exploring, planning, creating, conducting, collecting, analyzing, and
reporting. The text weaves together timeless principles, emerging ideas,
contemporary examples and modern tools in a narrative that is both authoritative
and supportive. Integrating a unique Roadmap framework throughout, Business
Research navigates students from the start of their initial inquiry to their final stop
in reporting their findings, building their confidence as they move point-to-point in
their journey. Written with exceptional clarity and focus, Donald Cooper has
created a guide to research that will be valuable to students in their academic
pursuits as well as their professional careers.

Business Research Methods
Assuming no prior knowledge, Educational Research by R. Burke Johnson and Larry
Christensen offers a comprehensive, easily digestible introductory research
methods text for undergraduate and graduate students. Readers will develop an
understanding of the multiple research methods and strategies used in education
and related fields; how to read and critically evaluate published research; and the
ability to write a proposal, construct a questionnaire, and conduct an empirical
research study on their own. Students rave about the clarity of this best seller and
its usefulness for their studies, enabling them to become critical consumers and
users of research.

Exploring Marketing Research
LifeSmart
This book constitutes a valuable manual for young and seasoned business
researchers alike, and provides a comprehensive summary for the whole research
journey. It is a must-read for all researchers who need to understand the basics of
business research, from identifying research topics, to planning and organizing the
research process, and selecting the most appropriate methodology for the topic at
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hand. This book also provides insights on how to avoid common pitfalls in business
research and outlines the research skills needed to write a fine piece of research.
In order to capture the innovative element of research, the book also highlights
methods for thinking outside the box. It also stresses the importance of respecting
ethics while conducting business research. Lastly, it presents important cases and
provides hands-on training for preparing survey tools. Readers looking to master
business research won’t want to miss out on this unique and insightful book.

Business Research
"I found this book indispensable and consulted it pretty much on a daily basis
throughout the whole process of planning and writing my dissertation. By following
the book from beginning to end I was able to hand-in a piece of work that I was
both proud of and confident would meet Masters standards." Lee Pimlott, Masters
Student, University of Derby, UK Amazon reviews for the 1st edition: "The ONE
book you need to guide you through writing your master's thesis. It ensures you
'tick all the boxes' necessary for a good result. I especially liked the 'common
mistake by students' in each section." "The book provides structure, clarity, time
management and advice on content for your dissertation. I am delighted to say I
passed my Master's with a distinction and owe a lot to the guidance provided by
this book." This popular book continues to demystify the dissertation writing
process. Taking a step-by-step approach to the dissertation life cycle and
highlighting examples of good and bad practice and the common mistakes that
students often make, the book provides clear guidance on how to gain marks, as
well as how to avoid losing them. From your initial research proposal to your final
submission, you will find this book an indispensible guide. This new edition offers:
Additional advice on mind-mapping, note taking and speed reading techniques, as
well as time management and how to make the most of your supervisor More
information on research methods A new chapter 'Systematic Reviews' Succeeding
with Your Master's Dissertation is essential reading for all students tackling
dissertations on Master's courses or on short postgraduate courses, the social
sciences, business and humanities. The book is also key reading for supervisors
and undergraduates considering postgraduate study.

Management
Through four previous editions, Introductory Statistics has made statistics both
interesting and accessible to a wide and varied audience. The realistic content of
its examples and exercises, the clarity and brevity of its presentation, and the
soundness of its pedagogical approach have received the highest remarks from
both students and instructors. Now this bestseller is available in a new Fifth
Edition.

Effective Marketing
This book constitutes a valuable manual for young and seasoned business
researchers alike, and provides a comprehensive summary for the whole research
journey. It is a must-read for all researchers who need to understand the basics of
business research, from identifying research topics, to planning and organizing the
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research process, and selecting the most appropriate methodology for the topic at
hand. This book also provides insights on how to avoid common pitfalls in business
research and outlines the research skills needed to write a fine piece of research.
In order to capture the innovative element of research, the book also highlights
methods for thinking outside the box. It also stresses the importance of respecting
ethics while conducting business research. Lastly, it presents important cases and
provides hands-on training for preparing survey tools. Readers looking to master
business research won’t want to miss out on this unique and insightful book.

Succeeding with Your Master's Dissertation
With consolidated coverage of the principles of marketing, Effective Marketing
stands out for its ease of reading and useful presentation of the marketplace as a
dynamic interplay of relationships. Mirroring the features of the comprehensive
text, this edition appeals to instructors who seek a concise, strategic focus with
integrated coverage of technology. Thorough treatment of e-commerce, emerging
markets, new technologies, and hot marketing trends is provided. Concepts and
topics are carefully discussed to helping readers adapt to and strategically plan for
changes in the marketing environment.

Marketing Research
Business Research Methods
A concise, simplified approach to the research process in business and
management, guiding students step-by-step through their research project, from
exploring questions and problems, to designing the research, and lastly, writing
the results. Chapters include a design matrix and three sets of questions by
research objective to help identify the designs that are appropriate for a project
and why. There are also seven road marker activities –exploring, planning,
creating, conducting, collecting, analyzing, and writing – directing students from
one milestone to the next. Key features include: Statistical Decision Trees enabling
students to bypass the typical statistics chapters and select the appropriate
analysis based on prior learning Global narrative highlighting a wide spectrum of
business research challenges. An APA style how-to guide with over 26 exhibits that
includes writing examples using permissions for articles and a 2016 thesis.
Qualitative research and mixed designs. Real world case studies blending business
research within the context of successful organizations. The book is supported by
online resources for instructors and students, including: PowerPoint slides, an
instructor’s manual, author selected videos, cases and data sets from SAGE SRM.
Suitable for Business and management students undertaking a research project or
research paper.

Marketing
EXPLORING MARKETING RESEARCH deals with the design, collection, analysis, and
reporting of marketing research data relevant to a firm's current and future needs.
The text focuses on students as managers, not practitioners, of marketing
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research. Students learn about traditional types of marketing research, such as
designing questionnaires, as well as the latest technological developments that
facilitate marketing research including data collection devices, data analysis tools,
and practical approaches to data analysis. In addition, this edition places more
emphasis on ethical and international issues relating to marketing research.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.

SPSS Statistics Version 22
This comprehensive, user-friendly reference explores many descriptive and
inferential statistical topics integral to business problem solving and decision
making. Chapter topics include data collection; graphs, charts, and tables;
probability distributions; sampling distributions; estimating population values;
hypothesis testing; quality management and statistical process control; linear
regression and correlation analysis; model building and multiple regression
analysis; and nonparametric statistics. For business professionals involved in data
presentations and descriptive analyses.

Effective Marketing
PSYCHOLOGY: MODULES FOR ACTIVE LEARNING is a best-selling text by renowned
author and educator Dennis Coon and coauthor John O. Mitterer. This thirteenth
edition continues to combine the highly effective SQ4R (Survey, Question, Read,
Recite, Reflect, Review) active learning system, an engaging style, appealing
visuals, and detailed coverage of core topics and cutting-edge research in one
remarkable, comprehensive text. Fully updated and reorganized, the new edition
builds on the proven modular format, extensive special features, and teaching and
learning tools integrated throughout the text. While the text provides a broad
overview of essential psychology topics ideal for introductory courses, its modular
design also readily supports more specialized curricula, allowing instructors to use
the self-contained instructional units in any combination and order. Important
Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.

Business Research Methods
Modernizing the Academic Teaching and Research Environment
BASIC MARKETING RESEARCH, 9E balances a reader-friendly approach with an
ideal level of coverage. The authors introduce two dominant approaches to
gathering marketing information: marketing analytics on data that exist within the
firm and customer insights gathered for a specific purpose. The book merges these
approaches in an ongoing example in the analysis section. Readers review data
from multiple sources, including consumer communication and consumer behavior
observed through technology. An overview details how organizations obtain and
use data today. Readers learn how interactions among parts of the research
process give managers and researchers confidence in the results. Readers review
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the information-gathering function from the perspectives of researchers who
gather information and marketing managers who use it. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.

Entrepreneurship and Business Innovation
This comprehensive learning guide reinforces the major topics in each chapter
through the use of the following study tools: chapter summaries, vocabularybuilding exercises, true-false and multiple choice questions, and critical thinking
activities.

Modernizing the Academic Teaching and Research Environment
With its consolidated coverage (paperback and 17 chapters), Zikmund and
d'Amico's Effective Marketing stands out not only for its ease of reading, but for its
presentation of the marketplace as a dynamic interplay of relationships. The
principles of marketing are presented in an integrated fashion, including the
integration of the Internet and Wardlow CD-ROM throughout the text.

Research Methods For Business Students, 5/e
Business Research Methods, 12/e (SIE)
Business Research Methods
Brealey, Fundamentals of Corporate Finance, 10e, is an introduction to corporate
finance and focuses on how companies invest in real assets, how they raise the
money to pay for the investments, and how those assets ultimately affect the
value of the firm. It also provides a broad overview of the financial landscape. The
book offers a framework for systematically thinking about most of the important
financial problems that both firms and individuals are likely to confront.
Fundamentals is organized around the key concepts of modern finance. These
concepts, properly explained, simplify the subject. They are also practical. The
tools of financial management are easier to grasp and use effectively when
presented in a consistent conceptual framework. This text provides that
framework.

Essentials of Marketing Research
Labour Relations, Fourth Edition, is intended to provide a practical text for labour
relations, industrial relations, and collective bargaining courses. The book is based
on the premise that employers, unions, and governments are all key players in
labour relations and are affected by a challenging environment.

CB
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Marketing Research 3rd Asia-Pacific edition continues to equip students with the
knowledge and skills required to successfully undertake marketing
research.Combing a solid theoretical foundation with a practical, step-by-step
approach, the marketing research process is explored through a learning model
which is reinforced throughout the text.Using a raft of contemporary local and
international examples, data sets and case studies to explain traditional marketing
research methods, Marketing Research also examines new theories and techniques
such as grounded theory, ethnography, phenomenology, automated interviewing,
text, data mining and the increasing use of online panels. To strength its 'learning
by doing' approach, this edition of Marketing Research integrates Qualtrics: a
robust and easy-to-use online survey tool that provides students with a platform
for designing, distributing and evaluating survey results. For analysing data, the
text covers both SPSS and EXCEL outputs. Finally, each stage of research reporting
is explained, as well as a range of presentation methodologies.This text is
indispensible for students studying marketing research in any business or
marketing course.

Research Methods
We are delighted to present the twelfth edition of Business Research Methods. This
edition continues to equip the readers with richest and most comprehensive
knowledge and skills involved in the basic research process. Real-world examples,
decision-making processes and industrial expertise are evident by way of
Snapshots, CloseUps, PicProfiles and Cases found throughout the text. Managerial
decision-making is the underlying theme which includes discussion of the business
contexts, statistical analysis of the data, survey methods, and reporting and
presentation of the data. Plethora of web supplements contain Written Cases,
Video Cases, Web Exercises, Articles, Samples, Student Sample Projects, Solutions
Manual, etc. Salient Features: - NEW! Reader-friendly structure - NEW! More than
15 Cases about hospital services, data mining, new promotions, etc. - Marketleading coverage of questionnaire design and web-based survey techniques - NEW!
Indian and Asian examples to illustrate various concepts, framework, and decisionmaking tools - NEW! Updated pedagogy with additional examples solved using
computer-based analytical methods (SPSS), 200+ truefalse and multiple-choice
questions

Business Statistics
ESSENTIALS OF MARKETING RESEARCH, 6E, provides a concise, yet complete guide
to the design, execution, analysis, and reporting of marketing research to support
smart business decisions. Covering essential principles and techniques in a
streamlined, engaging way, the text equips students with the core knowledge and
skills needed to manage marketing research effectively. This proven text provides
valuable business context while introducing both traditional research methods,
such as designing questionnaires, and the latest technological advances, including
current data collection devices, basic data analysis tools, practical approaches to
data analytics, and the impact of social media and artifactual online data.
Designed specifically for instructors who prefer a concise introduction to marketing
research topics, the Sixth Edition of this trusted text features updates based on
recent trends and technology, including an increased emphasis on ethical and
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international issues, reflecting their growing importance in modern marketing
research. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.

Business Research Methods
Business Research Methods provides students with the knowledge, understanding
and necessary skills to complete a business research. The reader is taken step-bystep through a range of contemporary research methods, while numerous worked
examples an

Introductory Statistics
This best-selling text continues in its ninth edition to provide the most current and
comprehensive coverage of business research. Its student-friendly design contains
numerous examples illustrating real-world research in management, marketing,
finance, accounting, and other business areas. BUSINESS RESEARCH METHODS,
9E, is the ideal text for undergraduate and first year MBA courses in marketing,
management, or quantitative studies. Important Notice: Media content referenced
within the product description or the product text may not be available in the
ebook version.

Loose Leaf Fundamentals of Corporate Finance
Make today's management theories and applications meaningful, memorable, and
engaging for your students with MANAGEMENT. Master storyteller, award-winning
educator, and accomplished author Chuck Williams uses a captivating narrative
style to illuminate today's most important management concepts and to highlight
practices that really work in today's workplace. Because students retain and better
understand information that is personally relevant, Dr. Williams weaves more than
50 detailed, unforgettable examples and stories into each chapter in this edition.
Proven learning features and self-assessments keep concepts intriguing and
applicable to students' daily lives. In addition, fresh scenarios, new cases, and new
video cases reflect the latest management innovations at work in well-known
organizations throughout the world. The book's comprehensive support package
further helps you prepare each student for managerial success. Important Notice:
Media content referenced within the product description or the product text may
not be available in the ebook version.

Business Research Methods
Now in its 9th Edition, RESEARCH METHODS provides psychology students with a
scientific approach to understanding their field of study and the world in general.
The text's logical, step-by-step coverage is the result of decades of author
experience. It includes all of the stages of the research process, from selecting the
project and searching for literature, to choosing a protocol and getting published.
Utilizing a wide variety of problems from psychological literature, RESEARCH
METHODS also illustrates the many creative ways that psychology professionals
design and conduct effective research. Important Notice: Media content referenced
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within the product description or the product text may not be available in the
ebook version.

Marketing Research
Conceived by Chris Grey and written to get you thinking, the “Very Short, Fairly
Interesting and Reasonably Cheap” series offers an informal, conversational,
accessible yet sophisticated and critical overview of what you find in conventional
textbooks. The Third Edition of Studying Organizations has been updated in light of
the continuing financial and economic crisis. It shows how this grew out of a thirty
year experiment in 'new capitalism' and links this to changes in the world of work
organizations in terms of growing insecurity, inequality and to shifts in the status
of management. Suitable for students of organizational studies and management,
professionals working in organizations and anyone curious about the workings of
organizations. Visit Chris Grey's accompanying blog and read his comments on
current news stories and how they relate to themes in the book.

A Very Short, Fairly Interesting and Reasonably Cheap Book
About Studying Organizations
Introduces students to a range of commonly used statistical procedures typically
included in the curricula of undergraduate applied statistics and research
methodology units. This text takes a hands-on approach to the subject matter,
working through each procedure in an illustrated, step-by-step fashion.

Essentials of Marketing Research, 2nd Edition with SPSS 17.0
EXPLORING MARKETING RESEARCH, 11E, provides a thorough guide to the design,
execution, analysis, and reporting of marketing research to support effective
business decisions. The text prepares students to approach marketing research
from a management perspective rather than as hands-on practitioners, providing
valuable business context while introducing both traditional research methods,
such as designing questionnaires, and the latest technological advances, including
current data collection devices, data analysis tools, practical approaches to data
analytics, and the impact of social media and artifactual online data. In addition to
updates based on recent trends and technology, the new 11th Edition features an
increased emphasis on ethical and international issues, reflecting their growing
importance in modern marketing research. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.
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